
The Bluffton Sun was founded as The City Sun, a newsletter 
for Sun City Hilton Head, in 1998. In 2002, the paper retained 
the name while undergoing the transformation to a monthly
community newspaper whose circulation was expanded
throughout greater Bluffton. It became known as Bluffton City
Sun in 2006.

In 2009, the newspaper was renamed The Bluffton Sun to
better reflect the focus and increased distribution to the entire

25,000 plus households and businesses throughout
greater Bluffton and Okatie. That distribution is via
the United States Postal Service, which guarantees
the newspaper is delivered safe and dry in local
mailboxes.

The newspaper now is published bi-monthly,
reflecting the wishes of our advertisers, who
desired increased exposure to our readers, and
our readers, who told us over and over again
they wished to see news and information
about our ever-expanding community more
frequently. Having two issues every month is
a win-win for advertisers and readers alike.

Although the town’s population is
dramatically expanding, there remains a
true sense of community among the
residents fostered by The Bluffton Sun
that has been serving all the smiling
faces, beautiful places of Greater
Bluffton and Okatie since 1998.

Inside every issue you will find news of town
issues, features on Bluffton people and places, helpful advice

from local columnists and extensive information on events and activities. 
We are proud of our newspaper and the results it produces for our advertisers. The

publication is a powerful marketing tool for local and regional companies that are searching for an affordable way to reach
everyone in an ever expanding marketplace.

Welcome to The Bluffton Sun! Please let us know how we can serve you.

Sincerely,

Kevin Aylmer
Publisher

An Overview...
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Census enumerating takes turn with 21st century tech

Twenty-first century technology will 

play a major role in the 2020 Census.

Next year when we all receive the 

invitation in the mail to participate in the 

national count, almost every resident in 

the United States will have the option to 

respond using their computers through a 

secure link.

The census will continue to be pa-

per-based for Puerto Rico; the U.S. Island 

Areas (American Samoa, Commonwealth 

of the Northern Mariana Islands, Guam, 

U.S. Virgin Islands); very remote areas, 

such as parts of northern Maine and Alas-

ka; and areas that experienced a natural 

disaster.

For those folks living in group facilities, 

such as student housing, correctional 

facilities, military bases, health care facil-

ities and shelters, facility administrators 

will complete that information. 

Even people who are experiencing 

homelessness will be counted by the 

people running service-based sites such 

as emergency and transitional shelters, 

soup kitchens, mobile food vans, and 

non-sheltered outdoor locations.

In the year 2092, genealogists will be 

delighted with this technological ad-

vancement. The reason they won’t see 

this census until then is because a public 

law enacted Oct. 5, 1978, ruled that indi-

vidual decennial (every 10 years) census 

By Gwyneth J. Saunders

CONTRIBUTOR

Canvassers for the U.S. Census Bureau began working this year to confirm addresses across the 

nation in order to improve and refine the agency’s list.

COURTESY U.S. CENSUS BUREAU

Please see CENSUS on page 12A

Commuter, citizen input sought on proposed Hwy. 278 changes

A drop-in style public information 

session will be held from 5 to 7 p.m. Oct. 

17 at Hilton Head Public Library, 11 Beach 

City Road, to share information that was 

previously provided at the U.S. 278 Corridor 

Improvements Project meeting Sept. 19.

At last month’s open house, the South 

Carolina Department of Transportation (SC-

DOT) unveiled six alternatives for improve-

ments along the U.S. 278 corridor from 

Moss Creek Drive in Bluffton to Spanish 

Wells Road on Hilton Head Island. 

Among the options are building a new 

bridge to replace existing bridges across 

Mackay Creek and Skull Creek, recondition-

ing and widening the bridges, and making 

other improvements.

This meeting will offer a second opportu-

nity to learn about the project alternatives 

and give feedback. The public comment 

period closes Oct. 25. 

Officials from SCDOT will be at the 

session to receive written comments. 

Comments may also be submitted online at 

scdot278corridor.com. 

All comments will be used to determine 

the preferred alternative for the project. 
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Music Festival

March 29-April 14

See page 4B

Savannah

Music Festival

March 29-April 14

See page 4B

Jan Lisiecki performs at Trinity United Methodist

Church during SMF 2017. Photo by Frank Stewart.



An Overview...
After 15 years of publishing The Bluffton Sun, the

company continued its expansion with the debut of
The Hilton Head Sun community newspaper in July
of 2012. Since that time, readers have come to expect
The Hilton Head Sun in their mailboxes on the first
Wednesday of every month.
“The Hilton Head Sun continues the tradition

of our award-winning style of community news,
features, and information that has been so
successful in Bluffton” reported BJ Frazier, former
publisher and owner. Frazier went on to say: “Over
the years, Hilton Head residents asked when they
would see their own homegrown Sun. The staff
responded by producing a “must-read newspaper
dedicated to the Hilton Head community.”

Lynne Hummell, a 35-year resident of
Hilton Head, is the Editor of The Hilton Head
Sun. “Our company and our readers are
extremely fortunate to have such an experienced

and knowledgeable journalist setting the editorial direction of this
newspaper.” said Kevin Aylmer, publisher of the Hilton Head Sun. 

The monthly newspaper is delivered free by the U.S. Postal Service to most of the 23,000 households and businesses
on Hilton Head safe and dry inside their mailboxes on the first Wednesday of each month. Total market penetration has
been a successful strategy for our advertisers who consistently enjoy a strong response to their ad messages.
A recent CVC Readership Survey learned that nearly 80% of the residents that receive The Sun read the paper cover to

cover and 75% purchase products and services they see advertised in the paper. 
When asked about The Sun, readers respond that reading the paper is enjoyable, full of good information, contains

features on their neighbors and they look forward to receiving it.
The Hilton Head Sun includes many of the same features found regularly in The Bluffton Sun, along with a healthy

dose of island-specific news and features.
For more information about The Hilton Head Sun, contact us at 843-757-9507 or 412-389-1643. To submit

information to be considered for publication, email Hummell at editor@hargray.com.

Sincerely,

Kevin Aylmer
Publisher
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College fair lets students, parents preview many schools at once

More than 80 colleges and universities 

will make sales pitches to Beaufort County 

public and private high school students 

and their parents next week at a college fair 

at the University of South Carolina Beau-

fort’s Bluffton campus.

The event will be held from 5:30 to 

7:30 p.m. Oct. 2 at the USCB New River 

Recreation Center in Bluffton. There is no 

registration required for the drop-in event.

Schools advertising their programs to 

students will range from small private 

colleges to large public universities. Local 

schools will include the University of South 

Carolina-Beaufort and Technical College of 

the Lowcountry, while out-of-state schools 

will include universities such as Alabama, 

Florida State, Georgia and Tennessee.

Students and their parents may visit 

booths staffed by college and university 

representatives who will answer students’ 

questions about academic offerings, tuition 

costs and scholarship opportunities.

Geri Henderson, director of secondary 

education for the school district, said the 

annual college fair will provide “one-stop 

shopping” for students and their parents.

“It’s an opportunity to learn about what 

numerous schools have to offer, and to 

do that in a single evening and in a single 

location,” Henderson said.

Crosswalk improvements address needed safety upgrades

Crosswalks at the entrance to the Yacht Cove community, near where a child was killed in 2018, 

have been upgraded and improved with marked pathways. Lighting will be installed at the site 

in the next months.

DEAN ROWLAND

Residents and tourists all over the island 

walk, jog and bicycle on the 64 miles of 

public and 50 miles of private pathways.

They’re safe most of the time. Sometimes 

they’re not.

In each of the three years from 2016 to 

2018, three pedestrian or bicycle fatalities 

involving vehicles occurred, according to 

the Town of Hilton Head. From October 

2017 to August 2019, the Beaufort County 

sheriff’s Office responded to seven pedestri-

an and 18 bicycle accidents at crosswalks, 

according to its data. 

Many were on or adjacent to William 

Hilton Parkway.

But it was perhaps the death of Charli Bo-

binchuck, an 11-year-old animal lover who 

was killed by a vehicle in an unlit, basically 

unmarked crosswalk at the intersection of 

Yacht Cove Drive and U.S. 278 in June last 

year while walking her dog, that spurred a 

call to action by the town.

Her father, Bryan Bobinchuck, has been 

a vocal advocate for change and safety im-

provements in crosswalks ever since.

The town responded and initiated a 

proactive campaign to enhance crosswalk 

markings, signage and nighttime illumina-

tion.
“We want our residents and citizens to be 

safe as they cross the highway, so we have 

made improvements that we hope drivers, 

pedestrians and cyclists will heed,” wrote 

Scott Liggett, director of Public Projects and 

Facilities, in a town newsletter. “Another 

important part of pedestrian safety is simply 

being aware of your surroundings. Drivers 

need to be aware of pedestrians and rules 

of the road. Likewise, pedestrians and bicy-

By Dean Rowland

CONTRIBUTOR

Please see CROSSWALK on page 8A

PO Box 2056, Bluffton, SC 29910   •   Tel: (843) 757-9507   •   Fax (843) 757-9506 
www.hiltonheadsun.com





0

10,000

15,000

20,000

25,000

 7,100
 31%

7,775
34%

23,6421
00%

Nu
mb

er
 of

 H
ou

se
ho

lds
 &

 B
us

ine
ss

es
 in

 H
ilt

on
 H

ea
d R

ea
ch

ed
No one delivers

HILTON HEAD like

TO ADVERTISE CALL YOUR MARKETING REPRESENTATIVE TODAY!
(843) 757-9507
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SOURCES: The Hilton Head Sun - USPS records, does not include 1,200 newsstand copies on Hilton Head; October 15, 2019; 
Island Packet (Sunday) and Island Packet (Daily) circulation is verified by the AAM Quarterly Report dated March 20, 2016. 
This report is available upon written request.

THE HILTON HEAD SUN IS 
DELIVERED FREE AND DRY 

INSIDE YOUR MAIL BOX 
ONCE PER MONTH BY 

THE U.S. POSTAL SERVICE
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NOTE: * 1 EXTRA WEEK BETWEEN PUBLICATIONS

2020 PUBLISHING DATES & DEADLINES

THURS 12/26 TUES 12/31 TUES 1/7
THURS 1/9 TUES 1/14 WED 1/22
THURS 1/23 TUES 1/28 TUES 2/4
THURS 2/6 TUES 2/11 WED 2/19
THURS 2/20 TUES 2/25 TUES 3/3
THURS 3/5 TUES 3/10 TUES 3/17
THURS 3/19 TUES 3/24 TUES 3/31
THURS 4/2 TUES 4/7 TUES 4/14
THURS 4/23 TUES 4/28 TUES 5/5*
THURS 5/7 TUES 5/12 TUES 5/19
THURS 5/21 TUES 5/26 TUES 6/2
THURS 6/4 TUES 6/9 TUES 6/16
THURS 6/18 TUES 6/23 TUES 6/30
THURS 7/2 TUES 7/7 TUES 7/14
THURS 7/23 TUES 7/28 TUES 8/4*
THURS 8/6 TUES 8/11 TUES 8/18
THURS 8/20 TUES 8/25 TUES 9/1
THURS 9/3 TUES 9/8 TUES 9/15
THURS 9/24 TUES 9/29 TUES 10/6*
THURS 10/8 TUES 10/13 TUES 10/20
THURS 10/22 TUES 10/27 TUES 11/3
THURS 11/5 TUES 11/10 TUES 11/17
THURS 11/19 TUES 11/24 TUES 12/1
THURS 12/3 TUES 12/8 TUES 12/15

Space Reservations 
and Ad Copy Deadlines

Complete Ad 
Files Deadlines

Publication 
Issue Dates



2020 PUBLISHING DATES & DEADLINES
Space Reservations 

and Ad Copy Deadlines
Complete Ad 

Files Deadlines
Publication 
Issue Dates

THURS 12/26 TUES 12/31 WED 1/8

THURS 1/23 TUES 1/28 WED 2/5

THURS 2/20 TUES 2/25 WED 3/4

THURS 3/19 TUES 3/24 WED 4/1

THURS 4/23 TUES 4/28 WED 5/6

THURS 5/21 TUES 5/26 WED 6/3

THURS 6/18 TUES 6/23 WED 7/1

THURS 7/23 TUES 7/28 WED 8/5

THURS 8/20 TUES 8/25 WED 9/2

THURS 9/24 TUES 9/29 WED 10/7

THURS 10/22 TUES 10/27 WED 11/4

THURS 11/19 TUES 11/24 WED 12/2



2020
RateCard

&AdSpecs

Advertising Deadlines
Publication is bi-monthly generally
on the first and third Tuesday.
Advertising space and material
deadlines are 10 days prior &
electonic ad materials are due no
later than 6 days prior to
publication (For camera ready art,
please send CMYK or Grayscale
PDFs.)
Graphic design services are
complimentary for our advertisers
that have reasonable ad design
requests. For multiple design consultations and
redesigned ads, or design work performed for
non-advertisers, there is a fee of $50.00 per hour.

Classified Advertising
(Cash, check, MasterCard or Visa in advance only.)
up to 5 lines  . . . . . . . . . . . . . . . . . . . .$29.00
each additional line . . . . . . . . . . . . . . .$6.00

Advertising PrePrints
Advertising inserts will be accepted subject to
the approval of the publisher. Max. size 10” x
12”. Inserts must be delivered to our printer The
Post & Courier, 134 Columbus St., Charleston,
SC 24903 one week prior to publication. For odd
size or multi-page inserts please submit sample

for pricing.  Please ask your
representative for zoning information.
Add 20% premium for less than full-
run distribution. Full-run distribution
is approximatly 26,000. Min. 7,800
copies per issue.

Bills / Credits
Multiple insertion discounts require
advertising be pre-paid. New
accounts must be pre-paid until
credit has been approved. Payments
are due and payable upon receipt of

invoice. Publisher reserves the right to adjust
rates with 30 days written notice. Agency
invoicing available, however client is responsible
for payment.

Sizes 1 Time 3 X
10% DISCOUNT

6 X
15% DISCOUNT

12 X
20% DISCOUNT

18 X
25% DISCOUNT

24 X
30% DISCOUNT

Business
Card
3.25 x 2

$79.00 $71.00 $68.00 $64.00 $59.00 $55.00

1/8 Page
v  2.5 x 5
h  5 x 2.5

$146.00 $132.00 $128.00 $118.00 $111.00 $104.00
1/4 Page

v 5 x 5
h 10 x 2.5

$283.00 $256.00 $242.00 $229.00 $215.00 $201.00
1/2 Page

v 5 x 10.25
h 10 x 5

$552.00 $498.00 $471.00 $445.00 $418.00 $391.00
Full Page

10 x 10.25
$1,065.00 $961.00 $909.00 $857.00 $804.00 $752.00

A n n u a l  F r e q u e n c y  D i s c o u n t s

ADVERTISING INSERTS
Cost Per-Thousand (cpm) 25% Discount forCombination Buy.Place an ad in The Bluffton Sun and receive a 25% Discount onsame ad in The Hilton Head Sun.

1X 3X 6X 12X
$66.00 $59.40 $55.00 $52.80
$88.00 $79.20 $74.80 $70.40

Card In-
serts

2 -8 
Pages

FULL PAGE
Width: 10”

Height: 10.25”

EIGHTH PAGE
HORIZONTAL

Width: 5”
Height: 2.5”

HALF PAGE
HORIZONTAL

Width: 10”
Height: 5”

QUARTER PAGE
VERTICAL
Width: 5”
Height: 5”

EIGHTH
PAGE
VERT.
Width:

2.5”
Height: 5”

HALF PAGE
VERTICAL
Width: 5”

Height: 10.25”

QUARTER PAGE
HORIZONTAL

Width: 10”
Height: 2.5”

Please send advertising space reservations to kevina@blufftonsun.com or call (843) 757-9507



Please call your Advertising Representative Today!

(843) 757-9507

Your Advertising Message Can Be Online For

As Low As $15 Per Week.
www.blufftonsun.com

The Bluffton Sun Content Is Available 24 Hours 
A Day Whenever and Wherever You Want It!

Place Your Display Ad
(200x200) Online For 
Two Weeks For As 
Low As $29.95

Leaderboard ads (768x90)
available (limited to 5 
advertisers) For One 
Month $299

Digital Only Display 
Ads (200x200) Available
For Two Weeks 
For Only $69.95



2020
RateCard

&AdSpecs

Advertising Deadlines
Publication is monthly on the first

Wednesday.  Advertising space
and material deadlines are 10
days prior & electonic ad materials
are due no later than 6 days prior
to publication (For camera ready
art, please send CMYK or
Grayscale PDFs.)
Graphic design services are

complimentary for our advertisers
that have reasonable ad design
requests. For multiple design
consultations and redesigned ads,
or design work performed for non-advertisers,
there is a fee of $50.00 per hour.

Classified Advertising
(Cash, check, MasterCard or Visa in advance only.)
up to 5 lines  . . . . . . . . . . . . . . . . . . . .$29.00
each additional line . . . . . . . . . . . . . . .$6.00

Advertising PrePrints
Advertising inserts will be accepted subject to
the approval of the publisher. Max. size 10” x
12”. Inserts must be delivered to our printer The
Post & Courier, 134 Columbus St., Charleston,

SC 24903 one week prior to
publication. For odd size or multi-
page inserts please submit sample for
pricing.  Please ask your
representative for zoning information.
Add 20% premium for less than full-
run distribution. Full-run distribution
is approximatly 25,000. Min. 7,800
copies per issue.

Bills / Credits
Multiple insertion discounts require
advertising be pre-paid. New
accounts must be pre-paid until credit

has been approved. Payments are due and
payable upon receipt of invoice. Publisher
reserves the right to adjust rates with 30 days
written notice. Agency invoicing available,
however, client is responsible for payment.

Sizes 1 Time 3 X
10% DISCOUNT

6 X
15% DISCOUNT

12 X
20% DISCOUNT

Business
Card
3.25 x 2

$79.00 $71.00 $68.00 $64.00
1/8 Page

v  2.5 x 5
h  5 x 2.5

$146.00 $132.00 $128.00 $118.00
1/4 Page

v 5 x 5
h 10 x 2.5

$283.00 $256.00 $242.00 $229.00
1/2 Page

v 5 x 10.25
h 10 x 5

$552.00 $498.00 $471.00 $445.00
Full Page

10 x 10.25
$1,065.00 $961.00 $909.00 $857.00

A n n u a l  F r e q u e n c y  D i s c o u n t s

Please send advertising space reservations to kevina@blufftonsun.com or call (843) 757-9507

ADVERTISING INSERTS
Cost Per-Thousand (cpm) 25% Discount forCombination Buy.Place an ad in The Hilton Head Sunand receive a 25% Discount onsame ad in The Bluffton Sun.

FULL PAGE
Width: 10”

Height: 10.25”

EIGHTH PAGE
HORIZONTAL

Width: 5”
Height: 2.5”

HALF PAGE
HORIZONTAL

Width: 10”
Height: 5”

QUARTER PAGE
VERTICAL
Width: 5”
Height: 5”

EIGHTH
PAGE
VERT.
Width:

2.5”
Height: 5”

HALF PAGE
VERTICAL
Width: 5”

Height: 10.25”

QUARTER PAGE
HORIZONTAL

Width: 10”
Height: 2.5”

1X 3X 6X 12X
$66.00 $59.40 $55.00 $52.80
$88.00 $79.20 $74.80 $70.40

Card In-
serts

2 -8 
Pages



Please call your Advertising Representative Today!

(843) 757-9507

Place Your Display Ad
(200x200) Online For 
One Month For As 
Low As $49.95

Leaderboard ads (768x90)
available (limited to 5 
advertisers) For One 
Month $299

Digital Only Display 
Ads (200x200) Available
For One Month 
For Only $99.95

Your Advertising Message Can Be Online For

As Low As $50 Per Month.
www.hiltonheadsun.com

The Hilton Head Sun Content Is Available 24 Hours 
A Day Whenever and Wherever You Want It!



PO Box 2056 Bluffton, SC 29910     Tel:(843) 757-9507     Fax:(843) 757-9506
www.blufftonsun.com

ADVERTISING AGREEMENT
_______________________________________ 

(Name of advertiser) 

has agreed to purchase  ___________________  insertions beginning with the
(Number of Insertions)

_________________ issue. The size of the advertisements will be  ____________
(Date of Issue)                                                                            (Size of Ads)

and the cost of each will be _________________ with the cost of the contracted
(Cost of Each Ad)

schedule to be ______________.
(Total Cost)

POLICIES: includes full color
To retain discounted rate ads must be inserted in consecutive issues. 
The full cost of the schedule must be paid for in advance to achieve discount.  
The Publisher reserves the right to adjust advertising rates with 30 days written notice 
Additional charges may apply for guaranteed positioning. 
Advertising material accepted subject to the approval of the Publisher.
We will invoice an advertising agency or representative although the client is ultimately responsible
for payment.
Graphic design services are complimentary for our advertisers. Multiple design consultations or work
performed for non-advertisers is available at the rate of $50 per hour. 

Accepted by the Advertiser by ___________________________   Date ____________        
(Owner / Manager)

Name________________________________________________________________   

Address______________________________________________________________

City______________________________________State__________Zip___________                                  

Phone______________________________________E-Mail____________________ 

Accepted for the Publisher _________________________       Date _______________          



P.O. Box 2056 Bluffton, SC 29910     Tel:(843) 757-9507     Fax:(843) 757-9506
www.hiltonheadsun.com

ADVERTISING AGREEMENT
_______________________________________ 

(Name of advertiser) 

has agreed to purchase  ___________________  insertions beginning with the
(Number of Insertions)

_________________ issue. The size of the advertisements will be  ____________
(Date of Issue)                                                                            (Size of Ads)

and the cost of each will be _________________ with the cost of the contracted
(Cost of Each Ad)

schedule to be ______________.
(Total Cost)

POLICIES: 
To retain discounted rate ads must be inserted in consecutive issues. 
The full cost of the schedule must be paid for in advance to achieve discount.  
The Publisher reserves the right to adjust advertising rates with 30 days written notice 
Additional charges may apply for guaranteed positioning. 
Advertising material accepted subject to the approval of the Publisher.
We will invoice an advertising agency or representative although the client is ultimately responsible
for payment.
Graphic design services are complimentary for our advertisers. Multiple design consultations or work
performed for non-advertisers is available at the rate of $50 per hour. 

Accepted by the Advertiser by ___________________________   Date ____________        
(Owner / Manager)

Name________________________________________________________________   

Address______________________________________________________________

City______________________________________State__________Zip___________                                  

Phone______________________________________E-Mail____________________ 

Accepted for the Publisher _________________________       Date _______________          





•••••••••••••••••• AD INSERTION ORDER •••••••••••••••••• 

Today’s Date ___________________________          Sales Rep _______________________________________

Advertiser _________________________________________________________________________________

Contact/Authorized Person____________________________________________________________________

Phone _______________________________________  Fax ________________________________________

Email ____________________________________________________________________________________

•••••••••••••••••• AD INFORMATION •••••••••••••••••• 

New Ad Pick-Up Ad with Changes

Ad Size: ___ 1/16 ___ 1/8 ___ 1/4 ___ 1/2 ___ Full

___Horizontal        or       ___Vertical       •       ___Color       or       ___B&W

Ad start date  ___________________________      End Date_________________________________________

Ad caption“_______________________________________________________________________________”

Proof? _____________  To Whom _____________________________________________________________
(please have contact info above)  

Pick-up ad issue date ________________________________________________________________________

Insert _____________ Quantity _________________ Zones(s) ______________________________________

Special Instructions _________________________________________________________________________

_________________________________________________________________________________________

•••••••••••••••••• BILLING INFORMATION •••••••••••••••••• 

Amount received $ __________________________________________________________________________

Payment method     Cash _______________ Credit approved _______________ Credit Card _______________

Credit Card Type         Visa         Master Card       # ________________________________________________

Person authorizing credit card __________________________________________ Exp. Date ______________

Billing Address _____________________________________________________________________________

City ___________________________________________ State_________ Zip Code_____________________

Attention ___________________________________________________________ Tearsheet(s)? ___________



•••••••••••••••••• AD INSERTION ORDER •••••••••••••••••• 

Today’s Date ___________________________          Sales Rep _______________________________________

Advertiser _________________________________________________________________________________

Contact/Authorized Person____________________________________________________________________

Phone _______________________________________  Fax ________________________________________

Email ____________________________________________________________________________________

•••••••••••••••••• AD INFORMATION •••••••••••••••••• 

New Ad Pick-Up Ad with Changes

Ad Size: ___ 1/16 ___ 1/8 ___ 1/4 ___ 1/2 ___ Full

___Horizontal        or       ___Vertical       •       ___Color       or       ___B&W

Ad start date  ___________________________      End Date_________________________________________

Ad caption“_______________________________________________________________________________”

Proof? _____________  To Whom _____________________________________________________________
(please have contact info above)  

Pick-up ad issue date ________________________________________________________________________

Insert _____________ Quantity _________________ Zones(s) ______________________________________

Special Instructions _________________________________________________________________________

_________________________________________________________________________________________

•••••••••••••••••• BILLING INFORMATION •••••••••••••••••• 

Amount received $ __________________________________________________________________________

Payment method     Cash _______________ Credit approved _______________ Credit Card _______________

Credit Card Type         Visa         Master Card       # ________________________________________________

Person authorizing credit card __________________________________________ Exp. Date ______________

Billing Address _____________________________________________________________________________

City ___________________________________________ State_________ Zip Code_____________________

Attention ___________________________________________________________ Tearsheet(s)? ___________


